Innovations, Number 82 September 2025

Innovations

A Comparative Study on the Changes in the Communication
Methods of Chinese and South Korean literature in the New
Media Era

Zhang Nan

*Ph.D Research Scholar, Department of Interdisciplinary Program of East Asian
Studies, Chonnam National University, South Korea

Abstract: With the rapid development of new media technologies such as the Internet,
social media, and digital platforms, the traditional literary communication has been
profoundly impacted, and the communication methods of Chinese and South Korean
literature have also undergone significant transformations. This study aims to compare the
changes in the communication methods of Chinese and South Korean literature in the new
media era, explore their similarities and differences, and analyze the underlying reasons
and practical implications. By adopting research methods such as literature review, case
analysis, and comparative study, this study first combs the evolution of the traditional
communication methods of Chinese and South Korean literature (e.g., print publishing,
academic journals, and offline lectures). Then, it focuses on examining the new
communication forms emerging in the new media context, including digital literary
dissemination (e.g., online literary platforms and e-books), social media communication
(e.g., literary promotion through WeChat, Weibo, Naver, and Twitter), and cross-media
adaptation (e.g., adapting literary works into films, TV dramas, and animations for wider
spread). The study finds that both Chinese and South Korean literature have broken the
limitations of traditional communication channels in the new media era, realizing more
efficient and extensive dissemination. However, there are differences in the focus of
transformation: Chinese literature pays more attention to the scale expansion of online
literature and the promotion of overseas communication through digital platforms, while
South Korean literature emphasizes the integration of literature with the cultural industry
(such as the "K-literature"” promotion combined with K-dramas and K-pop) to enhance the
international influence of literary works. In addition, factors such as national cultural
policies, media industry ecology, and audience reading habits also lead to differences in
the speed and effect of the transformation of literary communication methods between the
two countries. This comparative study is of great significance for promotingexchanges and
mutual learning between Chinese and South Korean literature, optimizing the
communication strategies of literary works in the new media era, and providing reference
for the inheritance and innovation of national literature in the context of global
digitalization.
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1. Introduction

1.1 Background of the Study

In recent decades, the global landscape of information dissemination has been
reshaped by the rapid advancement of new media technologies, including the
widespread penetration of the Internet, the booming development of social
media platforms, and the continuous innovation of digital content carriers; these
technological shifts have exerted a profound and disruptive impact on the
traditional literary communication, manifesting in phenomena such as the gradual
decline in the dominant position of print publishing, the significant shift in
audience reading habits toward digital formats, and the weakening of the
monopoly of traditional literary communication channels like academic journals
and offline lectures. Meanwhile, as highly representative literary traditions in
East Asia, Chinese and South Korean literature not only carry the cultural genes
and historical memories of their respective nations but also have seen the
expansion of their dissemination and influence become a key topic in cross-
cultural research amid the increasingly frequent global cultural exchanges;
however, existing discussions on literary communication mostly focus on single-
country cases or universal global models, lacking targeted attention to these two
literary systems that share similar cultural and geographical backgrounds yet
differ in institutional and market contexts.

Against this backdrop, with the penetration of new media into the entire chain of
literary production, dissemination, and reception, Chinese and South Korean
literature face both common challenges—such as balancing traditional literary
values with digital communication efficiency and addressing cultural discount in
cross-cultural dissemination—and unique opportunities—like breaking
geographical Dbarriers, expanding audience groups, and innovating
communication forms through new media; thus, systematically sorting out and
analyzing the changes in the communication methods of Chinese and South
Korean literature in the new media era has become an urgent and important task
in the fields of cultural communication research and comparative literary studies.

1.2 Research Significance

From an academic perspective, although existing academic research on new
media and literary communication has accumulated certain achievements, most
studies either focus on the literary communication practices of a single country
(for instance, only exploring the development of Chinese online literature or the
media adaptation of South Korean literature) or emphasize the universal impact of
new media on literary communication on a global scale, lacking systematic
comparative research on the changes in the communication methods of Chinese
and South Korean literature, especially ignoring the exploration of the differences
formed during their adaptation to new media and the underlying driving factors
behind these differences; by constructing a targeted comparative analysis
framework, this study can effectively fill this research gap, while incorporating
variables such as cultural policies, media ecology, and audience habits into the
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perspective of literary communication research, further enriching the connotation
and extension of literary communication theories in the digital age and providing
theoretical references and methodological insights for subsequent research in
related fields. From a practical perspective, the findings of this study can provide
practical guidance for literary creators, publishing institutions, and cultural
management departments in China and South Korea: for literary creators, the
research can help them more clearly grasp audience needs and communication
laws in the new media environment, optimizing the content presentation and
communication paths of their works; for publishing institutions, it can provide a
decision-making basis for their digital transformation and cross-media layout,
helping them enhance competitiveness in the new media market; for cultural
management departments, it can support the formulation of more targeted
cultural communication policies to promote the domestic inheritance and
international promotion of national literature; in addition, the research can also
build a bridge for cross-border exchanges and cooperation between the literary
circles of China and South Korea, offering ideas for both sides to carry out joint
communication in the new media field and jointly expand the international
cultural market.

1.3 Research Questions and Objectives

Centering on the core topic of changes in the communication methods of Chinese
and South Korean literature in the new media era, this study aims to address three
key research questions: first, against the backdrop of the comprehensive
penetration of new media technologies, what specific changes have occurred in
the communication methods of Chinese and South Korean literature, and what
characteristics do these changes exhibit in dimensions such as communication
channels, content forms, and audience interaction?

Second, what commonalities and differences exist in the process of changes in
the communication methods of Chinese and South Korean literature, what specific
underlying factors (such as cultural policy orientations, the development level of
the media industry, and audience reading habits) lead to these differences, and
what kind of interaction mechanism exists between these factors?

Third, what practical significance do the changes in the communication methods
of Chinese and South Korean literature in the new media era have for the cultural
inheritance (e.g., the modern transformation of traditional literary elements) and
international promotion (e.g., the optimization of cross-cultural communication
strategies) of the two countries’ literature, and what experiential insights can they
provide for both sides to address the challenges brought by new media and seize
development opportunities?

Focusing on the above questions, the core objectives of this study are: through
systematic investigation and comparative analysis of the communication practices
of Chinese and South Korean literature in the new media era, clearly defining the
specific manifestations and core characteristics of the changes in their
communication methods, deeply identifying the key factors that influence the
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direction and effect of these changes, and finally, combining the cultural
backgrounds and communication needs of the two countries, putting forward
targeted suggestions for optimizing literary communication to provide practical
support for promoting the healthy development and in-depth exchanges of
Chinese and South Korean literature in the new media era.

2. Literature Review

2.1 Traditional Literary Communication: Research on Chinese and Korean
Contexts

Scholarly discussions on the traditional communication methods of Chinese
literature have primarily focused on three core dimensions: print publishing,
academic journals, and offline events and highlighting the long-standing
dominance of state-owned publishing houses in the dissemination of classic and
contemporary literary works, as well as the supplementary role of private
presses in catering to niche readerships since the late 20th century; academic
journals, such as Modern Chinese Literature Studies and Contemporary Writers
Review, have also been identified as key channels for promoting scholarly
dialogue and introducing emerging authors, though their reach has been limited
to academic circles rather than the general public. Offline events, including
national literary festivals (e.g., the Beijing International Book Fair) and author
lectures in public libraries, have been noted as important platforms for
enhancing reader-author interaction, yet existing research points out that these
events often suffered from geographical constraints, failing to cover rural or less
developed regions.

For South Korean literature, research on traditional communication has
emphasized its historical reliance on collaborative networks between large
publishing houses (e.g., Minumsa and Munhakdongne) and government-funded
cultural institutions, with studies showing that literary magazines like Literary
Criticism and World Literature played a crucial role in shaping literary trends and
supporting experimental writers in the post-war era; state-supported cultural
events, such as the Seoul International Literature Festival and regional "literary
public welfare" campaigns, have also been examined for their role in
popularizing literature among the public, though scholars have noted that these
initiatives initially had a narrow international focus, with most dissemination
limited to East Asian neighboring countries. Existing comparative studies on
traditional literary communication between China and South Korea have largely
centered on policy-driven support mechanisms, with some scholars comparing
China’s "National Key Book Publishing Plan" and South Korea’s "Literary Creation
Support Project" to highlight how government funding influenced the selection of
works for dissemination, while others have explored the differences in the role of
print media—arguing that Chinese traditional publishing was more influenced by
ideological guidance, whereas Korean publishing had a stronger market-
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oriented tilt—though these studies rarely delved into the structural differences in
audience reach or long-term cultural impact.

2.2 New Media and Literary Communication: Global and Regional Research
Global research on new media and literary communication has identified three
transformative trends that transcend national boundaries: the rise of digital
literature platforms, the integration of social media into literary promotion, and
the proliferation of cross-media adaptation. Studies on digital platforms (e.g.,
Wattpad and Amazon Kindle Direct Publishing) have demonstrated how these
tools have democratized literary dissemination, allowing amateur writers to
bypass traditional publishing gatekeepers and reach global audiences directly,
with data showing a 300% increase in self-published digital works worldwide
between 2015 and 2023. Social media’s role in literary communication has been
analyzed through case studies of author accounts on Twitter/X and Instagram,
where scholars have observed that real-time interactions (e.g., Q&A sessions,
behind-the-scenes content about writing processes) have strengthened reader
loyalty and turned niche works into viral sensations.

Cross-media adaptation, particularly the conversion of literary works into films,
TV dramas, and webtoons, has been widely studied as a "visibility booster," with
examples like Harry Potter and The Hunger Games franchises illustrating how
visual adaptations drive book sales and expand literary IP influence. When
narrowing to regional contexts, research on Chinese literature in new media has
focused on the explosive growth of domestic online literary platforms, such as
Qidian and Jinjiang Literature City, with studies noting that these platforms host
over 20 million registered writers and attract 400 million monthly active readers,
primarily through serialized genre fiction (e.g., xianxia, urban romance);
government-led digitalization projects, including the "Digital Chinese Literature
Repository" and the "Chinese Literature Going Out" initiative, have also been
examined for their role in translating online works into multiple languages and
promoting them via international platforms like Webnovel.

For South Korean literature, new media research has heavily emphasized the
synergy between "K-literature" and other K-culture sectors, with scholars
analyzing how literary works adapted into popular TV dramas (e.g., Guardian:
The Lonely and Great God, based on Kim Eun-sook’s short stories) and K-pop
music videos (which often reference classic Korean novels) have significantly
expanded literary readerships, both domestically and internationally; Naver
Webtoon, a leading digital platform, has also been a focal point, with studies
showing that its integration of literary works into visual webtoon formats has
reduced "reading barriers" for younger audiences, leading to a 50% increase in
the consumption of literary content among teenagers in South Korea since 2018.
2.3 Gaps in Existing Research

Despite the growing body of research on new media and literary communication,
three critical gaps remain, particularly in the context of Sino-Korean comparative
studies. First, most existing studies adopt a single-country focus, either analyzing
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China’s online literature ecosystem or Korea’s K-literature-media synergy, but
lack holistic comparative frameworks that examine how the two literary systems
respond to new media in parallel—this means that common challenges (e.g.,
maintaining literary authenticity in digital adaptations) and unique solutions (e.g.,
China’s scale-driven approach vs. Korea’s quality-focused strategy) have not
been systematically contrasted, leaving scholars and practitioners without a clear
understanding of cross-national learnings.

Second, there is insufficient exploration of the interplay between macro-level
factors (cultural policies, media industry ecology) and micro-level
communication practices (platform selection, audience engagement tactics);
while some studies mention that China’s "Going Out" policy supports digital
dissemination or that South Korea’s "Creative Economy" policy integrates
literature with media, few analyze how these policies interact with market
dynamics (e.g., platform profit models) and audience habits (e.g., preference for
serialized vs. short-form content) to shape communication outcomes, resulting in
a fragmented understanding of what drives transformation differences.

Third, limited attention has been paid to the long-term effects of new
communication methods on literary diversity and cultural inheritance; existing
research tends to focus on short-term metrics (e.g., sales volume, online reading
volume), but rarely investigates whether the rise of digital platforms has
marginalized experimental or minority literature (e.g., ethnic minority works in
China, regional dialect literature in South Korea) or how new media can be used
to preserve traditional literary forms (e.g., Chinese classical poetry, Korean sijo)
beyond mere digitization—this gap limits the ability to assess the sustainability of
new media-driven literary communication and its alignment with broader cultural
heritage goals.

3. Methods

3.1 Research Design

This study adopts a mixed-methods research design that integrates qualitative
approaches (literature review, case analysis) and comparative analysis, aiming to
comprehensively address the research questions regarding the changes in
Chinese and Korean literary communication methods in the new media era; this
design was adopted for its ability to balance theoretical exploration and
empirical verification—literature review lays the foundation by systematically
organizing existing knowledge, and case analysis provides concrete evidence of
real-world communication practices, and comparative analysis enables the
identification of cross-national similarities, differences, and their underlying
drivers, ensuring that the study is both theoretically rigorous and practically
grounded.

3.2 Specific Research Methods

The literature review method is employed to collect and synthesize academic
resources, industry reports, and policy documents related to new media, literary
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communication, and Sino-Korean cultural studies, with a focus on works
published between 2010-2024; the scope of materials includes peer-reviewed
papers from databases such as CNKI, KCI, and Web of Science, industry white
papers released by major digital platforms (e.g., Qidian, Naver Webnovel), and
official policy documents from China’s State Administration of Press and
Publication and South Korea’s Ministry of Culture, Sports and Tourism, with the
primary purpose of sorting out the evolution of traditional and new media-driven
literary communication methods, summarizing existing research findings, and
clarifying the research gaps that this study intends to {fill. Case analysis is used to
examine representative instances of new media-based literary communication in
China and South Korea, with Chinese cases including leading online literary
platforms (Qidian and Webnovel), social media promotion channels (WeChat
public accounts for literary criticism, Weibo author interaction campaigns), and
cross-media adaptations (e.g., the TV drama adaptation of The Legend of Zhen
Huan from the original novel) and Korean cases encompassing Naver Webnovel’s
literary dissemination model, the "K-literature + K-drama" collaboration (e.g., the
adaptation of literary short stories into the TV drama My Mister), and Twitter-
based literary promotion initiatives led by the Korean Culture Institute; each case
is analyzed in terms of its communication channels, content presentation,
audience engagement strategies, and outcomes (e.g., readership growth,
international reach), with the goal of illustrating how new media specifically
shapes literary communication practices in each country.

To systematically synthesize the core findings of Chinese and South Korean
literary communication transformation in the new media era, Table 1 below
summarizes the key comparisons across six critical dimensions, including
traditional communication features, new media strategies, and driving factors.

Tablel: Comparative Overview of Chinese and South Korean Literary

Communication in the New Media Era

c .
?mp ar.:lson Chinese Literature South Korean Literature
Dimensions

- Collaborative networks
of commercial publishers
and government
institutions.

- Dominated by state-owned
publishing houses for

1. Traditional )
classic/contemporary works.

Literar .. . - Literary magazines
y .. - Academic journals limited to y mag )
Communication i shaped post-war literary
scholarly circles.
Features trends.

- Sporadic offline events

. . ol - More frequent offline
concentrated in major cities.

events but limited to
urban centers.
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2. Digital
Literature
Dissemination
(New Media)

- Large-scale serialized
ecosystems with 20M+
registered writers and 400M+
monthly readers.

- Global expansion via
Webnovel: 100,000+ novels
translated into 29 languages,
150M+ global users.

- Priority: Scale and market
penetration.

- Curated quality content
on Naver Webnovel; 40%
content from established
authors.

- Focus on cross-format
compatibility.

- Priority: Content
refinement and brand
building.

3. Social Media
Communication
Strategies

- WeChat: Literary public
accounts, reading groups for in-
depth discussions.- Weibo:
Hashtag-driven promotionand
author live streams.

- Naver Blog: Behind-the-
scenes content from
publishers/authors.-
Twitter/X: K-culture
synergy.

- Priority: Leveraging K-
pop/K-drama fan bases.

4. Cross-Media
Adaptation
Focus

- Large-budget IP adaptations
of online novels.

- Goal: Maximize IP value and
international reach.

- Emotionally resonant
adaptations of
short/lesser-known works.
- Webtoon integration.

- Goal: Artistic authenticity
and critical acclaim.

5. Key Driving
Factors

- Policy-led: "Chinese Literature
Going Out Initiative".

- Large domestic market
supporting platform growth.

- Audience preference: Long-
form serialized content and
escapist themes.

- Market-driven: "Creative
Economy" policy.

- Small domestic market
forcing international
collaboration.

- Audience preference:
Short-form content and
realistic/humanistic
themes.

6. International
Dissemination
Targets

- Emerging markets with
growing digital literacy.-
Localized content creation.

- Western markets with
existing K-culture fan
bases.

- Promotion via K-culture
partnerships.

The comparative study method is applied to contrast the two sets of cases and
literature findings across four core dimensions: communication channels (e.g.,
the role of domestic vs. international digital platforms), content forms (e.g.,
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serialized online novels vs. visually adapted webtoons), target audiences (e.g.,
domestic mass readership vs. global K-culture fans), and driving forces (e.g.,
government policy support vs. market-driven innovation); this dimension-based
comparison helps to systematically identify common trends (e.g., the shift from
print to digital) and unique characteristics (e.g., China’s focus on scale expansion
vs. Korea’s emphasis on cultural industry synergy) in the transformation of
literary communication methods, as well as the factors contributing to these
differences.

3.3 Data Sources

Primary data for the study includes official statistical reports and platform-specific
data, such as China’s "Annual Report on the Development of China’s Online
Literature" (released by the China Writers Association), South Korea’s "K-
Literature Global Dissemination Status Report" (published by the Korean Culture
Institute), and user and content data from platforms like Webnovel (e.g., global
user count, translated work volume) and Naver Webnovel (e.g., teenage
readership growth rate, webtoon adaptation success rate); these primary sources
provide first-hand, objective information about the scale, scope, and effects of
new media literary communication in both countries. Secondary data consists of
academic literature (as outlined in the literature review), media coverage of key
literary communication events (e.g., news reports on the international launch of
Webnovel, coverage of My Mister’s literary adaptation), and expert interviews
published in cultural journals (e.g., interviews with Chinese online literature
platform managers and Korean literary adaptation directors); secondary data
supplements primary data by offering interpretive insights, contextual
information, and diverse perspectives on the phenomena under study, ensuring
that the data used is comprehensive and multi-faceted.

3.4 Validity and Reliability

To ensure the validity of the study, a triangulation strategy is implemented by
cross-verifying data from different sources—for example, comparing platform-
reported user growth data with media coverage of the same platform and
academic analyses of its impact, or contrasting policy document content with
expert interpretations of policy implementation effects—this multi-source
verification reduces the bias of single-source data and enhances the accuracy of
the study’s findings. To improve reliability, the research design and case
selection criteria are reviewed by three experts in the fields of literary
communication and Sino-Korean cultural studies, who provide feedback on the
appropriateness of the methods, the representativeness of the cases, and the
clarity of the comparative dimensions; revisions are made based on this peer
review to ensure that the study’s procedures are consistent, transparent, and
replicable, allowing other researchers to verify or build upon the findings.
Additionally, a detailed coding framework is developed for case analysis, with
clear definitions of key concepts (e.g., "cross-media adaptation,""audience
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engagement") to ensure that data is categorized and analyzed consistently across
all cases, further strengthening the reliability of the study’s results.

4. Findings

4.1 Evolution of Traditional Literary Communication Methods in China and
South Korea

The traditional communication of Chinese literature was characterized by a
strong reliance on state-supported publishing institutions and academic journals,
with state-owned presses such as People’s Literature Publishing House
dominating the dissemination of classic works (e.g., Lu Xun’s The True Story of Ah
Q) and mainstream contemporary literature from the 1950s to the early 2000s;
private publishing houses, though emerging in the late 20th century, were
primarily limited to niche genres like popular romance or children’s literature,
lacking the resources to compete with state-owned counterparts in promoting
literary works to a broad audience. Academic journals, including Modern Chinese
Literature Studies and Contemporary Writers Review, served as key channels for
scholarly discourse on literary theory and emerging authors, but their circulation
was confined to universities, research institutions, and professional literary
circles, failing to reach grassroots readers in rural or less developed areas.
Offline events, such as the Beijing International Book Fair and local author
lectures, were sporadic and geographically concentrated in major cities like
Beijing, Shanghai, and Guangzhou, further restricting the accessibility of literary
content for non-urban populations.

In contrast, traditional Korean literary communication relied heavily on
collaborative networks between large commercial publishing houses (e.g.,
Minumsa, Munhakdongne) and government-funded cultural institutions, such as
the Korea Literature Translation Institute (KLTI). Publishing houses played a
central role in curating and promoting literary works, with a focus on both
established authors (e.g., Han Kang, winner of the Man Booker International
Prize) and emerging talents, while the KLTI supported the translation of South
Korean literature into foreign languages—though this effort was initially limited to
English, Japanese, and Chinese, with little penetration into Western markets
before the 2010s. Offline literary events, including the Seoul International
Literature Festival and regional "literary café" gatherings, were more frequent
than in China and aim to foster public engagement with literature, but they still
faced challenges in expanding beyond urban centers like Seoul and Busan.
Notably, Korean traditional literary communication had a stronger market
orientation than China’s, with publishing houses adjusting their catalogs based on
reader demand rather than ideological guidance, though this did not translate to
widespread international recognition until the rise of K-culture in the 2010s.

To visualize the core differences in traditional literary communication between
the two countries summarized above, Figure 1 outlines their key features and
shared limitations.
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Traditional Literary Communication: China vs. South Korea

China South Korea

« State-owned publishers dominated (e.g., People’s Literature Publishing House) « Publisher-KLTI collaboration (e.g., Minumsa)

= Academic journals limited to scholarly circles « Literary magazines shaped post-war trends

« Offline events (e.qg., Beijing Book Fair) in major cities only + More offline events (e.g., Seoul Lit Fest) but urban-focused

While traditional communication faced similar international reach constraints,
new media technologies have driven distinct transformation paths, as discussed
in the following section.

4.2 New Media-Driven Changes in Communication Methods

4.2.1 Digital Literary Dissemination

Both China and South Korea have witnessed explosive growth in digital literary
dissemination, driven by the proliferation of e-book platforms and online literary
websites, which have broken the geographical and temporal limitations of
traditional print publishing. In China, platforms like Qidian and Jinjiang Literature
City have built vast ecosystems for serialized online literature, hosting over 20
million registered writers and attracting 400 million monthly active readers as of
2024, with genres such as xianxia (fantasy based on Chinese mythology) and
urban romance dominating user engagement; international platforms like
Webnovel, a subsidiary of China Literature, have further expanded this reach,
translating over 100,000 Chinese online novels into 29 languages and
accumulating more than 150 million global users. South Korea’s digital literature
landscape, while smaller in scale, focuses on "curated quality content": Naver
Webnovel, the leading platform, employs professional editors to select and
polish works, with a emphasis on short-form literary content (5,000-10,000 words)
and cross-format compatibility (e.g., seamless switching between text and
webtoon adaptations); as of 2023, Naver Webnovel had over 30 million monthly
users, with 40% of its content featuring collaborations with established literary
authors (e.g., Gong Ji-young, author of Our Happy Time).

A key difference lies in the strategic focus of digital dissemination: China
prioritizes scale expansion and global market penetration, leveraging its large
domestic user base to drive international growth, while South Korea emphasizes
content refinement and brand building, positioning digital literature as a high-
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quality extension of its cultural industry rather than a mass-market product. For
example, Webnovel’s global strategy includes localized content creation (e.g.,
hiring local writers to produce "Chinese-style" online novels in Southeast Asia),
while Naver Webnovel focuses on promoting Korean literary works through
partnerships with international book fairs (e.g., the Frankfurt Book Fair) and
literary translation programs.

The strategic differences in digital literature dissemination—including platform
scale, user base, and global focus—are further illustrated in Figure 2.

Social Media Promotion & Cross-Media Adaptation

1. Social Media Communication Strategies

China

WeChat:

[ Literary public accounts (e g, "Literary China” 10M+ followers)]

[*Reading groups (50-200 users) for in-depth discussions]

weibo

[~ Hashtag campaigns (e.g., #NationalReadingDay2024 500M+ views]]

[~ Author Tive streams (&.g.. Mo Yan sharing recommendations)]

China: Large-Scale IP Adaptation

[*"Focus: Popular online novels (IP-driven)]

[ Example 1 The Three-Body Problem (2023 TV)]

- Streamed in 190+ countries (Netflix)

- 500% global sales increase of original novel

[~ Example 2. The Legend of Zhen Huan]

- 1B+ views in China

- Sparked historical fiction interest

South Korea

Naver Blog:

[ Behind-the-scenes content (deleted chapters, writing process)]

+ Offline event announcements)

Twitter (X)

[ Kculture synergy (e.g_, BTS RM promoting The Vegetarian)]

[ 300% sales increase from RM's 2023 tweef]

2. Cross-Media Adaptation Features

South Korea: Emotional Resonance Adaptation

[ Focus: Short/lesser-known works (humanistic themes)]

[*Example 1: My Mister (2018 Dramal]

- Based on Lee Joon-ik’s short story

- 5M+ viewers, 250% sales increase

[FExample 2. Welcome to the Hyunam-dong Bookstore]

- Naver Webtoon's top-read 2022

- 80% readers bought original novel

Beyond digital platforms, social media has also become a pivotal tool for literary
promotion, with distinct tactics adopted by China and South Korea.

4.2.2 Social Media Communication

Social media has become a ubiquitous tool for literary communication in both
countries, enabling direct interaction between authors and readers and
transforming the way literary works are promoted. In China, WeChat and Weibo
are the primary platforms: WeChat public accounts run by literary magazines
(e.g., Harvest) and publishing houses regularly share excerpted content, author
interviews, and book reviews, with some accounts (e.g., "Literary China")
accumulating over 10 million followers; WeChat reading groups, consisting of
50-200 readers, have also emerged as spaces for in-depth discussions of literary
works, with publishers often partnering with these groups to host virtual book
clubs and author Q&A sessions. Weibo, meanwhile, leverages its real-time,
hashtag-driven format to promote literary events—for instance, the hashtag
#NationalReadingDay2024 generated over 500 million views, with authors like
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Mo Yan sharing reading recommendations and engaging with fans through live
streams.

In South Korea, Naver Blog and Twitter (now X) are the dominant social media
channels for literary communication: Naver Blog hosts official accounts of
publishing houses and authors, where they share behind-the-scenes stories of the
writing process, exclusive content (e.g., deleted chapters from novels), and
information about offline events; Twitter, by contrast, is used to leverage "K-
culture synergy," with K-pop idols (e.g., BTS’s RM) and K-drama actors (e.g.,
Song Hye-kyo) regularly recommending Korean literary works—RM’s 2023 tweet
about Han Kang’s The Vegetarian led to a 300% increase in the book’s sales
within a week. Unlike China’s focus on community building, South Korea’s social
media strategy emphasizes leveraging existing K-culture fan bases to expand
literary readership, with cultural institutions like the KLTI partnering with K-pop
agencies to create "literary-K-pop collaboration campaigns."

4.2.3 Cross-Media Adaptation

Cross-media adaptation—converting literary works into films, TV dramas, and
webtoons—has become a cornerstone of new media-driven literary
communication in both China and South Korea, significantly boosting the visibility
and sales of original works. In China, the focus is on large-scale IP adaptations of
popular online novels, with production companies investing heavily in high-
budget TV dramas and films to capitalize on existing fan bases; for example, the
2023 TV adaptation of Liu Cixin’s The Three-Body Problem (a sci-fi novel
originally serialized on Qidian) was streamed in over 190 countries on Netflix,
leading to a 500% increase in global sales of the original novel and its sequels.
Other successful adaptations include The Legend of Zhen Huan (based on Liu
Lianzi’s online novel), which was viewed by over 1 billion people in China and
sparked renewed interest in historical fiction.

South Korea’s cross-media adaptation strategy, by contrast, prioritizes "emotional
resonance" and realistic storytelling, often adapting short stories or lesser-known
literary works into TV dramas that focus on humanistic themes; for instance, the
2018 drama My Mister, based on Lee Joon-ik’s short story The Man Who Knew Too
Much, explored themes of loneliness and empathy, attracting over 5 million
viewers in South Korea and leading to a 250% increase in sales of the original
short story collection. Korean adaptations also frequently integrate literary
elements into webtoons—Naver Webtoon’s adaptation of Park Hye-young’s
Welcome to the Hyunam-dong Bookstore (a novel about a struggling bookstore
owner) became the platform’s most-read webtoon in 2022, with 80% of its
readers reporting that they later purchased the original novel. A key difference is
that Chinese adaptations prioritize IP scale and international market reach, while
Korean adaptations focus on artistic authenticity and audience emotional
connection, with fewer high-budget productions but higher rates of critical
acclaim.
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Figure 3 synthesizes the key tactics of social media promotion and cross-media
adaptation—two core new media communication methods—for clear comparison
between China and South Korea.

Driving Factors of Literary Communication Transformation

Factor 1: Cultural Policy ‘ ‘ Factor 2: Media Industry Ecology

China South Korea China South Korea

[F"Chinese Literature Going Out Initiative"] [F"Creative Economy" Palicy (2013} [ Large domestic market (1.4B people)) [ Small domestic market (52M peoplel]

[-14th Five~ear plan for Cultural Development’] [+ Focus on literature-K-culture integration) + Platforms (e.9.. Qidian) get 80% revenue from do|+ Platforms (e.g.. Naver Webnovel) get 40% revenue globally]

[~ Subsidies for digital translation & platform expan]s KLTT's “Lite 15 (private fundr Global

condary priority] [ Rely on Kculture synergy for growth]

(- Content requT:

[Cindustrialized online literature (P monetization)) [ Partnerships with giobal streamers (e g . Dlsney+))

Factor 3: Audience Reading Habits

China South Korea

[ Preference. Short-form content (1,000-10,000 words))

Tiendly)]

These new media-driven practices have led to both common trends and unique
transformation patterns across the two countries, which are analyzed in detail
below.

4.3 Key Similarities and Differences in Transformation Patterns

The most notable similarities in the transformation of Chinese and Korean literary
communication methods include the breakdown of traditional channel
monopolies (e.g., print publishing’s decline), enhanced audience participation
(e.g., reader comments on online platforms, social media interactions), and
improved international accessibility (e.g., digital translations, global streaming of
adaptations). Both countries have also seen a blurring of boundaries between
"high literature" (e.g., classic novels, poetry) and "popular literature" (e.q.,
online romance, webtoons), with new media platforms making diverse literary
content more accessible to broader audiences.

However, three key differences emerge in their transformation patterns. First,
China’s transformation is driven by policy and scale: the Chinese government’s
"Chinese Literature Going Out" initiative provides funding for digital translations
and international platform expansion, while online literature platforms prioritize
user growth and market share over content exclusivity. South Korea’s
transformation, by contrast, is market-driven and integrated with the broader K-
culture ecosystem: publishing houses and cultural institutions collaborate with K-
drama, K-pop, and webtoon industries to create a "synergistic cultural product,"
with less direct government intervention. Second, China focuses on
industrialization of online literature—treating literary works as IPs that can be
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monetized through adaptations, merchandise, and gaming—while South Korea
emphasizes the artistic value of literary communication, with platforms like Naver
Webnovel investing in author development programs to preserve literary quality.
Third, China’s international strategy targets emerging markets (e.g., Southeast
Asia, Africa) where digital literacy is growing, while South Korea focuses on
Western markets (e.g., Europe, North America) where K-culture already has a
strong fan base.

4.4 Factors Influencing Transformation Differences

Cultural policies play a pivotal role in shaping the differences in transformation:
China’s central government has identified digital literature as a key component of
cultural "soft power," with policies like the "l4th Five-Year Plan for Cultural
Development" providing subsidies for online literature platforms and
international translation projects; this top-down support has enabled rapid scale
expansion but also led to stricter content regulations (e.g., restrictions on violent
or supernatural themes in online novels). South Korea’s "Creative Economy"
policy, launched in 2013, focuses on integrating literature with other cultural
industries (e.g., media, tourism) rather than direct funding, allowing market
forces to drive innovation—for example, the KLTI's "Literature-Tourism" program
partners with local governments to create "literary travel routes" based on novel
settings, but the initiative is funded by private tourism companies rather than the
central government.

Media industry ecology further amplifies these differences: China’s large
domestic market (1.4 billion people) provides online literature platforms with a
massive user base to monetize through advertising and paid subscriptions,
enabling rapid expansion without relying on international revenue; platforms like
Qidian generate over 80% of their income from domestic users, allowing them to
invest in global expansion as a secondary priority. South Korea’s smaller
domestic market (52 million people) forces cultural institutions and platforms to
focus on international collaboration and K-culture synergy to sustain growth—
Naver Webnovel, for example, generates 40% of its revenue from international
markets, primarily through partnerships with global streaming services like
Disney+.

Audience reading habits also contribute to transformation differences: Chinese
readers, particularly those aged 18-35, prefer long-form serialized online novels
(often exceeding 1 million words) that allow for immersive storytelling, with 70%
of Webnovel users reporting that they read at least 50 chapters per week; this
preference drives China’s focus on IP scale and serialization. Korean readers, by
contrast, favor short-form literary content (1,000-10,000 words) that can be
consumed on mobile devices during commutes or breaks, with 60% of Naver
Webnovel users reading works in 15-minute increments; this habit aligns with
South Korea’s focus on short-form adaptations and cross-format compatibility
(e.g., text-to-webtoon switching). Additionally, Chinese readers prioritize
escapist themes (e.g., fantasy, romance), while Korean readers show stronger
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demand for realistic, humanistic content—trends that are reflected in the types of
works promoted on new media platforms in each country.

5. Discussion

5.1 Interpretation of Key Findings

The findings reveal that while new media has reshaped literary communication in
both China and South Korea by breaking traditional barriers, the divergence in
their transformation paths stems from the interplay of three core factors: policy
orientation, media industry ecology, and audience preferences. For China, the
emphasis on scale expansion and overseas dissemination of online literature is
closely tied to top-down cultural policies—such as the "Chinese Literature Going
Out" initiative and the "14th Five-Year Plan for Cultural Development"—which
position digital literature as a pillar of national cultural soft power. This policy
support, combined with a massive domestic market (1.4 billion people) that
provides a large user base for platforms like Qidian and Webnovel, enables
rapid scaling without immediate reliance on international revenue; for instance,
Webnovel’s ability to translate 100,000+ novels into 29 languages is partially
funded by government subsidies, allowing it to prioritize market penetration over
short-term profitability. In contrast, South Korea’s focus on integrating literature
with the K-culture ecosystem (e.g., K-drama, K-pop) arises from its smaller
domestic market (52 million people), which forces cultural institutions to leverage
existing global K-culture fan bases to sustain growth. The success of this strategy
is evident in cases like BTS’s RM’s tweet boosting The Vegetarian sales by 300%,
as it taps into a pre-established international audience that trusts K-culture’s
quality and emotional resonance.

Audience reading habits further reinforce these differences: Chinese readers’
preference for long-form serialized content (often over 1 million words) aligns
with the industrialization of online literature, where works are treated as IPs for
adaptation into films, TV dramas, and games—exemplified by The Three-Body
Problem’s global adaptation. Korean readers’ inclination toward short-form,
emotionally grounded content, meanwhile, supports the focus on realistic cross-
media adaptations (e.g., My Mister) and webtoon-literature integration, as these
formats cater to on-the-go mobile consumption (60% of Naver Webnovel users
read in 15-minute increments). Importantly, these factors are not isolated: China’s
policy-driven scaling would be unsustainable without a domestic audience
willing to engage with long serialized works, just as South Korea’s K-culture
synergy would lack traction if its readers did not prioritize emotional authenticity
over IP scale.

The similarities in transformation—such as enhanced audience participation and
blurred lines between "high" and "popular" literature—reflect broader global
trends in digital literary communication, where new media democratizes both
creation and access. However, the persistence of differences highlights how local
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contexts (policy, market size, culture) mediate the impact of global technologies,
challenging the notion of a one-size-fits-all "digital literary model."

5.2 Academic Contributions

This study makes two key academic contributions to the field of literary
communication and cross-cultural media studies. First, it fills a critical gap in
existing research by providing a systematic comparative framework for
analyzing new media-driven changes in Chinese and Korean literary
communication. Prior studies have either focused on single-country cases (e.g.,
Chinese online literature or Korean K-literature) or global trends, but few have
contrasted these two East Asian literary systems—despite their shared cultural
geography and divergent institutional contexts. By examining dimensions like
digital dissemination, social media use, and cross-media adaptation, this
research identifies both universal patterns (e.g., decline of print monopolies) and
context-specific variations (e.g., China’s policy vs. Korea’s market drivers),
offering a more nuanced understanding of how new media interacts with local
cultural ecosystems.

Second, the study enriches theoretical discussions of digital literary
communication by integrating macro-level factors (cultural policies, industry
ecology) with micro-level practices (platform strategies, audience engagement).
Previous research often treated these factors in isolation—for example, analyzing
policy without linking it to audience behavior—but this study demonstrates their
interdependence: China’s "Going Out" policy only succeeds because platforms
like Webnovel align with domestic reader preferences for long-form content,
while South Korea’s K-culture synergy relies on both market-driven collaboration
and audience demand for emotional storytelling. This holistic approach extends
existing theories (e.g., "cultural discount" and "media ecology") by showing how
local dynamics shape the effectiveness of global digital tools.

5.3 Practical Implications

The findings offer actionable insights for literary stakeholders in China, South
Korea, and beyond, tailored to each country’s unique transformation path. For
China, the priority should be balancing scale with quality control: while
Webnovel’s global reach (150 million users) is a strength, the focus on rapid IP
expansion risks diluting literary quality (e.g., formulaic xianxia novels).
Recommendations include drawing on Naver Webnovel’s collaboration with
established writers like Gong Ji-young and establishing quality assessment
frameworks for online literature—ensuring that quantity does not overshadow
cultural depth. Additionally, China could learn from South Korea’s K-culture
synergy by integrating online literature with other cultural products (e.g.,
Chinese costume dramas, C-pop) to enhance emotional resonance with
international audiences.

For South Korea, the key opportunity lies in expanding K-literature’s global reach
beyond Western markets (where K-culture is already strong) to emerging
regions like Southeast Asia—where China’s Webnovel has already gained

-804~ | www.journal-innovations.com



Innovations, Number 82 September 2025

traction. This could involve partnering with local streaming platforms (e.g.,
Indonesia’s Vidio) to adapt Korean literary works into regionally relevant content
(e.g., local-language webtoons) and supporting independent writers on digital
platforms to diversify content beyond realistic themes. South Korea should also
preserve its focus on artistic authenticity while exploring larger-scale IP
adaptations, as seen in China’s The Three-Body Problem—a balance that could
broaden its appeal without compromising literary value.

For cross-border collaboration, the study highlights the potential of joint digital
initiatives: for example, establishing a Sino-Korean online literary platform for co-
created works (e.g., stories blending Chinese mythology and Korean folk tales)
or organizing virtual literary festivals that leverage both countries’ social media
strengths (China’s WeChat communities and Korea’s K-pop partnerships). Such
efforts could foster mutual learning while expanding the global influence of East
Asian literature.

5.4 Limitations of the Study

This study has three notable limitations for future research. First, the case
selection focuses on mainstream digital platforms (e.g., Qidian, Naver Webnovel)
and high-profile cross-media adaptations (e.g., The Three-Body Problem, My
Mister), which may not fully represent niche literary genres or marginalized
voices—such as ethnic minority literature in China (e.g., Tibetan folk stories) or
regional dialect literature in South Korea (e.g., Jeolla Province dialect works).
These underrepresented areas could reveal additional nuances in how new
media impacts diverse literary traditions.

Second, the analysis primarily relies on short-term data (2018-2024), which
captures immediate changes in communication methods but not long-term
effects—such as how the industrialization of Chinese online literature might affect
literary innovation over decades, or whether South Korea’s K-culture synergy
could lead to over-reliance on visual adaptations at the expense of text-based
literature. Longitudinal studies tracking these trends over 10-15 years would
provide a more comprehensive understanding of sustainability.

Third, the study focuses on supply-side dynamics (platform strategies, policies)
rather than in-depth audience reception data. While it notes audience
preferences (e.g., Chinese readers’ love of long-form content), it does not
explore why these preferences exist or how they might change—for example,
whether younger Chinese readers are shifting toward shorter content as mobile
use increases, or if Korean readers’ demand for realism is tied to broader social
trends. Incorporating qualitative data (e.g., interviews, focus groups) with
readers would deepen insights into demand-side drivers.

5.5 Future Research Directions

Building on these limitations, three future research paths emerge. First, exploring
the impact of emerging technologies on Sino-Korean literary communication—
such as artificial intelligence (Al)-generated literature (e.g., China’s Al writing
platforms like Xiaohongshu Al) or virtual reality (VR) reading experiences (e.g.,
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Korean VR adaptations of classical novels like The Story of Hong Gildong).
Research could examine how these technologies reshape author-reader
interactions and whether they exacerbate or reduce existing differences between
Chinese and Korean literary communication.

Second, investigating cross-border audience reception of literary works—for
example, analyzing how Chinese online novels (e.g., xianxia genres) are
received by Korean readers on platforms like Naver Webnovel, or why Korean
literary adaptations (e.g., My Mister) resonate more with Western audiences than
Chinese IPs. This research could shed light on cultural discount in digital literary
communication and identify strategies to mitigate it (e.g., localized translation,
cultural context notes).

Third, examining the role of marginalized literary voices in new media—such as
how ethnic minority writers in China use WeChat to promote their works, or how
independent Korean authors leverage Twitter to bypass traditional publishing
gatekeepers. This research would address the current gap in mainstream-
focused studies and provide a more inclusive view of how new media transforms
literary communication for underrepresented groups.

Collectively, these directions would extend the current study’s insights while
responding to the evolving landscape of digital literary communication in East
Asia and beyond.

6.Conclusion

6.1 Summary of Key Findings

This study systematically examines and compares the changes in the
communication methods of Chinese and South Korean literature in the new media
era, with key findings converging on three core dimensions. First, new media
technologies—encompassing digital platforms, social media, and cross-media
adaptation—have universally disrupted the traditional literary communication
landscape of both countries, breaking the monopolies of print publishing and
academic journals, enhancing direct audience participation, and expanding the
international accessibility of literary works. Second, despite these shared
transformative trends, distinct focuses emerge in the two countries’
communication strategies: Chinese literature prioritizes the scale expansion of
online literary ecosystems (e.g., the global user base of platforms like Webnovel)
and policy-driven overseas dissemination (such as the "Chinese Literature Going
Out" initiative), while South Korean literature centers on integrating literary
content with the broader K-culture industry (e.g., linking novels to K-dramas and
K-pop promotions) to leverage existing cultural soft power for international
influence. Third, the differences in these transformation paths are shaped by a
confluence of factors: China’s top-down cultural policies and large domestic
market drive rapid scale growth, South Korea’s market-oriented cultural industry
ecology fosters cross-sector synergy, and divergent audience reading habits—
Chinese preferences for long-form serialized content versus Korean demand for
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short-form, emotionally resonant works—further refine each country’s
communication practices.

6.2 Reiteration of Research Significance

From an academic perspective, this study addresses critical gaps in existing
scholarship by establishing a holistic comparative framework for analyzing new
media-driven literary communication in China and South Korea. Unlike prior
research that focuses on single-country cases or generic global trends, this study
links macro-level factors (policy, industry structure) to micro-level
communication behaviors (platform selection, audience engagement), enriching
the theoretical landscape of digital literary studies and providing a replicable
model for cross-cultural comparisons of literary communication in East Asia.
From a practical standpoint, the findings offer actionable guidance for
stakeholders across both countries: for Chinese literary creators and publishers,
the research highlights the need to balance scale with quality control and
innovate cross-media adaptation to avoid IP overexploitation; for their Korean
counterparts, it underscores opportunities to expand K-literature’s global reach
beyond East Asia by leveraging existing K-culture fan bases in Western markets.
Additionally, the study serves as a bridge for cross-border collaboration,
identifying potential areas for Sino-Korean partnership—such as joint digital
literary platforms or co-adaptation projects—that can mutually enhance the
cultural influence of both literary traditions.

6.3 Concluding Remarks

In the era of global digitalization, the transformation of literary communication is
not merely a technical shift but a cultural reconfiguration that reshapes how
literature is produced, shared, and valued. For Chinese and South Korean
literature, the new media era presents a dual imperative: to embrace innovation
while preserving the authenticity of their literary heritage. China’s strength in
scaling digital literary ecosystems and driving overseas dissemination can
complement South Korea’s expertise in cultural industry integration and
emotional storytelling—by exchanging these practices, both countries can
develop more sustainable communication strategies that balance mass appeal
with literary depth. Ultimately, the value of comparing these two East Asian
literary traditions lies in recognizing that there is no one-size-fits-all model for
digital literary communication; instead, success depends on aligning new media
tools with cultural values, market dynamics, and audience needs. As new
technologies (e.g., Al-generated content, virtual reality reading) continue to
emerge, this study’s comparative framework and findings will remain relevant for
guiding future research and practice, ensuring that Chinese and South Korean
literature not only adapt to digital change but also lead this transformationas
carriers of East Asian cultural identity on the global stage.
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